Chef’s Night Out 2009
Sponsorship Opportunities

“Oysters and Champagne” Sponsor: $10,000
Benefits and Recognition:
e Twenty (20) tickets to Chef’s Night Out
e Feature in a 30-second KUOW Underwriter Announcement; Twelve (12)
announcements in one week
e Inclusion in Solid Ground’s News Release to PSBJ and Seattle’s major dailies
e Name and “Thank You” in Solid Ground’s Newsletter (5,000 patrons)
e Logo on event invitation (if committed by July 31) (2,500 donors and businesses)
e Feature story in Operation Frontline Blog and logo displayed on website
e Full-page advertisement featured in event program
e Recognition in thank you letter (400 patrons, businesses and donors)
e Name and logo displayed during Chef’s Night Out
e Representative from your organization recognized from the podium at Chef’s
Night Out by Emcee George Ray (KUOW)

510,000 will provide the groceries, staff time, graduation gifts, and curricula for 50
teen parents to learn better cooking, nutrition and food budgeting skills through a 6-
week Operation Frontline series.

“Pinot Noir and Roquefort” Sponsor: $7,500
Benefits and Recognition:
e Ten (10) tickets to Chef’s Night Out
e Feature in a 30-second KUOW Underwriter Announcement, Twelve (12)
announcements in one week
e Inclusion in Solid Ground’s News Release to PSBJ and Seattle’s major dailies
e Name and “Thank You” in Solid Ground’s Newsletter (5,000 patrons)
e Logo on event invitation (if committed by July 31) (2,500 donors and businesses)
e Feature story in Operation Frontline Blog and logo displayed on website
e Half-page ad featured in event program
e Recognition in thank you letter (400 patrons, businesses and donors)
e Name and logo displayed during Chef’s Night Out
e Recognition from the podium at Chef’s Night Out

57,500 will provide the groceries, staff time, graduation gifts, and curricula for 40
elementary aged children and their parents to learn better cooking, nutrition and
food budgeting skills through Operation Frontline classes.

“Cider and Camembert” Sponsor: $5,000
Benefits and Recognition:
e Ten (10) tickets to Chef’s Night Out
e Inclusion in Solid Ground’s News Release to PSBJ and Seattle’s major dailies
e Name and “Thank You” in Solid Ground’s Newsletter (5,000 patrons)
e Logo on event invitation (if committed by July 31) (2,500 donors and businesses)
e Logo displayed on Operation Frontline website
e Quarter-page ad featured in event program
e Recognition in thank you letter (400 patrons, businesses and donors)
e Name and logo displayed during Chef’s Night Out
e Recognition from the podium at Chef’s Night Out

55,000 will provide the groceries, staff time, graduation gifts, and curricula for 25
adults to learn better cooking, nutrition and food budgeting skills.

“Gewurztraminer and Smoked Salmon” Sponsor: $3,000
Benefits and Recognition:

e Ten (10) tickets to Chef’s Night Out

e Name and “Thank You” in Solid Ground’s Newsletter (5,000 patrons)

e Logo displayed on Operation Frontline website

e Name listed in event program

e Name displayed during Chef’s Night Out

e Recognition from podium at Chef’s Night Out

$3,000 will provide the groceries, staff time, graduation gifts, and curricula for 15
teens to learn cooking, nutrition and food budgeting skill through a six- week hands
on Operation Frontline Class.

Entertain Clients and Thank Employees
While

Supporting Your Community!
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“Huntsman and Ale” Table Sponsor: $2,000
Benefits and Recognition:

e Ten (10) tickets to Chef’s Night Out

e Name listed in event program
e Name displayed during Chef’s Night Out

$2,000 will provide the groceries, staff time, graduation gifts,
and curricula for 10 low-income adults to learn better cooking,
nutrition and food budgeting skills through one Operation
Frontline class series.

For more information on Sponsorship Opportunities,
please contact Nicole Wicks at
nicolew@solid-ground.org or (425) 260-8286




